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Social Issues Affecting the Meeting Industry

On a recent trip to Chicago, I came across an article about
a generous woman who was doing something to help
those left out in the cold, literally, during the Polar Vortex.
When police confiscated propane tanks from a homeless
encampment after one exploded, a good Samaritan took it
upon herself to house 70 homeless people in nearby hotels
for the week.

Meeting planners sometimes face a surplus of rooms left in
the block, otherwise known as attrition. Instead of paying
the hotel for these unused rooms, what if you offered the
unused rooms to a group in need? As Joe D’Alessandro,
president and CEO of San Francisco Travel, said recently

at Convening Leaders, “...These people in the streets are
human beings, and I encourage you to look them in the eye
when you walk by”

Another pressing matter in our society today is human
trafficking; planners and suppliers can play a part in
eradicating this crime. As a sign of their support, the
Professional Convention Management Association (PCMA)
recently signed the anti-trafficking group ECPAT-USA's
Code of Conduct for the Protection of Children from Sexual
Exploitation in Travel and Tourism. ECPAT-USA offers
company-wide education programs and information for
organizations who want to help.

Arne Sorenson, president and CEO, Marriott, recently
announced they have made the decision to make human
trafficking awareness training mandatory for all on-property
associates. Marriott also shared their training materials with
the American Hotel & Lodging Association and have made it
available for free to educators of hotel management students.

The free app TraffickCam enables users to help combat

sex trafficking by uploading photos of their hotel rooms.
Traffickers regularly post photographs of their victims posed
in hotel rooms for online advertisements. These photographs
are evidence that can be used to find and prosecute the

perpetrators of these crimes if investigators can determine
where the photos were taken. Those in the meeting industry
should encourage their members to contribute to apps

like

these.

Here are a few additional ideas addressing current matters

that

are easy to implement at your next meeting:

Work with your venue to post flyers that offer help
to trafficked victims in areas where victims might be
alone, such as a bathroom stall.

Ask your venue what, if any, training their staff has
undergone to identify signs of human trafficking.
Certain bars will advertise “safe words” that you can
pass on to the bartender if you are in need of help.
These are usually posted in bathrooms.

Activate your Board to get involved in pre/post
show community service projects similar to PCMA’s
Hospitality Helping Hands.

Work with your caterer to ensure that excess food is
donated to local shelters or those in need.

Many groups are opting to save money by buying and
assembling furniture (e.g. chairs for your keynote stage)
rather than renting. Consider donating the furniture
post-show to a local organization that can put it to good
use. A Wider Circle is a local charity in D.C. accepting
such donations!

Brooke Hirsch
Senior Manager, CTA Events and Conferences

Edward Bagsic, CMP
Manager, Conventions, VIP Events and Budgets

The PCMA Capital Chapter is where “You Belong”!

Mission: The mission of PCMA and the Chapter is to be the leading organization for meeting and event professionals
by delivering superior and innovative education and promoting the value of

professional convention management.
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:{:}: message from the board

| WISH | KNEW THEN WHAT |
KNOW NOW!

Mary Kreins
Board of Directors, Education Pillar

Have you ever said those words to yourself? Have you thought
back on your career and defined it like something youd find in
an amusement park? Was it a slow steady crawl of a roller coaster
and then a sudden whoosh of twists and turns? Were there times
when it felt like a gentle boat following a glided path on the
water? However you got from there to here, you probably didn’t
do it alone. Someone guided you, mentored you and lifted you up
during your journey in your early years.

The PCMA Capital Chapter’s Emerging Professionals Committee
(EPC) is LOOKING FOR A FEW GOOD MEN AND WOMEN
- to serve on the MENTORSHIP program as mentors. You may
be thinking...I don’t have time, I'm too busy, I don't have much
to offer. But it takes less time than you think, and the rewards are
greater than you can imagine and this is a great way to give back,
or volunteer on a smaller scale. Think about what you know now,
that you wish someone had shared back then, and the impact you
can make on a mentee.

Likewise, are you trying to figure out the twists and turns of

the hospitality industry? Unsure about the direction to take or
decisions to make? No matter where you are at the beginning of
your journey, do not miss the opportunity to take advantage of
knowledge from those who have been on the same road.

For those entering our industry today, the EPC Committee is
here for YOU. The committee is dedicated to the delivery of
superior and innovative education and professional development
opportunities to students and professionals with 0-5 years of
experience. The EPC provides a robust mentoring program
where like-minded industry professionals join together one-on-
one and make a difference. These connections provide mentees
increased confidence, knowledge and interpersonal growth
while giving mentors an opportunity to share their journey.

The end result: building the Capital Chapter meeting planning
community, YOUR COMMUNITY!

The EPC also coordinates our OUTREACH program visiting
local universities and high schools. About 7-10 times a year, we
bring industry panels into live classroom discussions to engage
with the next generation of students who have an interest in
pursuing a career in our industry. We are always looking for
professionals to share their stories and speak about PCMA.

So is it your turn to give back or get involved? Please join us as
a mentor, speaking at an outreach event or as an active mentee
participant! We look forward to your involvement.


mailto:pcma.capital.comm@gmail.com

TER
BEACH PEBFORMING ARTS CEN

Callfornla Fresh, Urban Coast

Long Beach’s latest experiential turnkey innovation, the
Terrace Fountains, is surrounded by an expansive outdoor plaza which can accommodate anything from an intimate
gathering of 100 up to 5,000 excited guests. A perfect after-meeting party space to lounge around or play around, this
large reflecting pool with theatrical dancing water displays can be designed with your personalized colors chosen from
hundreds of LEDs. Stylish furniture, professional light and sound design that can save you up to $100,000 in rental

costs and set in a highly walkable downtown — it’s the hottest new convention event space in the coolest beach city.

800.452.7829 | MeetInLongBeach.com 21 K1@) @visitLB | #MeetInLB




I chatter March/April 2019

D

2019 feature

What Does Your Job Entail?

Industry Insiders

In our current economy meetings are an ever-growing
industry; whether trade shows, business meetings,
incentives or medical meetings there are a multitude of
people working to get the job done. With the variety
of industries/organizations hosting meetings, there are
also a variety of meeting professionals. Some went to
school to learn about the industry and others, like me,
happened to “fall” into it and find themselves in an
unexpected career path.

The idea that there are people with different titles and
direction in our industry begs the question: what is
your job and how do you incorporate what you and
others within your industry/organization do to secure a
successful meeting.

MY STORY

I am a meetings manager in a trade association and do
not work in a meetings department. While my title is
Meeting Manager, I actually work in the membership
department and am responsible for working to make
sure business meetings and one trade show bi-yearly are
moving in the right direction.

My position handles everything from where our

next meeting should go to sourcing, site visits, a final
recommendation to our decision makers and securing
the contract. Additionally, I am responsible for the
agenda, securing suggested speakers, budget, marketing
and contract on-site staffing for our programs.

The membership for our two annual meetings is
mainly comprised of farmers from the mid-west and
our bi-yearly trade show consists of more than 200
international attendees representing over 35 countries.
Each meeting has a unique component and different
expectation/experience.

Due to the size of our programs, my time-line is shorter
than some and six months before the meeting I begin to
work with the local CVB to secure optional tours and a
large offsite event.

While my role is a one-man show, I know there are
meeting planners involved with large teams, some
who have the same role as myself and others who have

meetings as a component to many additional responsibilities.
As a member of the PCMA Capital Chapter, I would enjoy
the opportunity to connect with all the different positions in
our “world” and look forward to learning what YOUR job
entails.

If you are interested in sharing with our members, please

send an email to pcma.capital.comm@gmail.com I look

forward to featuring you in a future story!

H Rebecca Kane
Meetings Manager, U.S. Grains Council

WORK WITH US.

In Cleveland, we work hard, but believe all

that hard work should be rewarded. Maybe
that's why meetings here include plenty of
options to get down to business after you're

done with business. It's time you meet a

walkable and vibrant city that makes a living

at having a good time.

LEARN MORE AT

ThisisCleveland.com/meetings

HOST OF THE
YV ALKSTAR GAME @ 2019

©/TM 2019 MLB

MABCON MNCO’




As Seen on PCMA Catalyst

As we turn our focus to spring and warmer weather,
meeting professional positions are starting to pop up like
daffodils. Be sure to check Catalyst for posts about both
temporary and permanent positions, including: Meetings
Assistant, Meeting Planner contract work, and event
management research.

On a similar note, Jasmine Zhu, Associated Editor for
PCMA Convene writes about staffing shortages. Hotel and
hospitality sources report that it's become increasingly
harder to hire and retain staff. Please help Convene
measure the effect on the meetings industry by taking part
in the following short survey: https://www.surveymonkey.
com/r/RXHZ5FH

For those in the association world, spring may be a good
time to begin your Request for Proposal (RFP) process for
contracted services, particularly if your annual meeting is
in the next few months. This timing provides a good-sized
window for the review and decision-making process, as
well as time for potential vendors to attend and observe
your show. Feel free to post on Catalyst to ask for advice
for devising your RFP — many industry colleagues are
willing to share their documents and processes.

Recently, Mrs. Renee P. Shipe, CMP, Manager, Meetings
& Conference Registration for NACHA in Herndon, VA
posted looking for advice for planning her organization’s
50th anniversary. Several bits of advice came in from
meeting professional colleagues whose organizations were
celebrating milestones, including the National Alliance
for Public Charter Schools’ 25th anniversary, the National
Council for Behavioral Health’s 50th anniversary, and the
Economic Club of Washington D.C’s 10th anniversary.
Check Catalyst if you are looking for ideas for milestone
celebrations.

Elizabeth Kretchmer, of Strategic Meeting Manager, LLC
is looking for speakers on the following topics: Emerging
Technology and Data Privacy, How Artificial Intelligence
(AI) Affects the Industry/Adopting AI, Understanding the

Power of Diversity & Inclusion. Help Elizabeth by visiting
her thread and offering your advice. Or trade Speaker
Bureau and Booking Agency success stories for greater
impact.

Julie Ho from the Project Management Institute seeks
help with an exhibit hall cancellation policy. Julie states,
“I am interested to see how groups handle the process.
For instance, if signing up at the current show, how long
after signing for the next year event do you require a
deposit?” Nann Philips, Owner of Scurry Street Meeting
Management, provides information on deposits, timing,
and signing up for the following year’s event. Read more
on Catalyst!

When trying to decide whether to live stream your

event, what factors do you consider? Expense? Impact of
streaming on the number of attendees for your live vent?
The time it takes to edit video on the fly? Peter Bordes, VP,
Events & Sales at CoinDesk wants to know! James Parker,
President of Digitell, Inc. in Jamestown NY shared some
ideas that work for his organization, including advice

on what sessions to stream, how to reduce costs, and
what to charge. “I have a wealth of data and information
if you're interested. Please feel free to reach out at your
convenience,” shared James. What else do you have to
share with Peter?

And finally, Joan Eisenstodt posted a link to the 2019 US
Travel and Hospitality Outlook, which proves to be an
interesting read. “It’s interesting to see what is said from

various outlook reports for the industry;” stated Eisenstodt.

Catalyst continues to be a great resource for information
and collaboration. Check out the latest posts or make a
post of your own.

Tracy Blithe
CMP, Manager Meeting Operations
Heart Rhythm Society

Help PCMA Convene measure the effect of staffing
shortages by taking part in a short survey
www.surveymonkey.com/r/RXHZ5FH
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Narriott

INTERNATIONAL

- _,At.'quriott International, we understa
the greatest impact for your business. Marriott of'fers'an unparalleled portfolio of
destinations, best-in-class teams, innovative tools and unique event spaces.

FOR MEMORABLE MEETINGS, GATHERINGS AND EVENTS
IN THE GREATER D.C. AREA, VISIT MARRIOTT.COM.

©2019 MARRIOTT INTERNATIONAL, INC. ALL RIGHTS RESERVED. MARRIOTT BONVOY™ AND ALL OTHER NAMES, MARKS AND LOGOS
ARE THE TRADEMARKS OF MARRIOTT INTERNATIONAL, INC., OR ITS AFFILIATES, UNLESS OTHERWISE NOTED.
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MEETING
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Supplier Hosted Events

What Makes Planners Click “YES, |

Will Attend’e

KRISTEN'S QUESTION

One of the largest investments suppliers make each

year are in-market client events. The ultimate goal in
hosting these events is to engage with clients and build a
relationship while also keeping the destination front of
mind. Just as important, is to introduce you to partners,
who are very often heavily supporting the financial
sponsorship of these events.

Finding fresh, new ways to accomplish this each year can
be a challenge. Professional suppliers all know planners are
inundated with invitations and that they are competing for
a precious and limited resource - your time!

We've seen a wide range of events designed to capture
planners’ attention including formats of education with
CEUs, luncheons, big name concerts, sporting event
tickets and custom shopping experiences. Having a
planner perspective on these events can help DMOs and
suppliers make the best use of your time. Apart from
your availability on a given date and that doing business
someday with the event host is a possibility, what other
factors help you decide to click YES?

Ultimately, I tend to click
YES to events that are run
by people or organizations
with whom I have a previous
relationship and want to
continue to support

BROOKE'S ANSWER

As a planner, I am invited to many events, and it’s often
unrealistic to attend everything. When I receive an
invitation, I first look to see where the event is taking place.
If an event is taking place at a location I'm unfamiliar

with such as a new hotel or special event space then I'm
more inclined to go. This invitation now includes an
opportunity to see a new space while also networking
with our partners. Additionally, I appreciate when
suppliers offer events at optional times. Planners’ schedule
flexibility fluctuates throughout the year. Sometimes,
events scheduled outside working hours work best, for
when we can’t leave our desks, and other times events held
during working hours are more convenient for those who
might have obligations after work that prevent them from
attending.

Another consideration when accepting an invitation is
whether the event/experience will be approved. Before I
can agree to participate at an event or accept a gift, I must
receive approval due to an internal policy about accepting
gifts/experiences valued over a certain dollar amount.

Ultimately, I tend to click YES to events that are run by
people or organizations with whom I have a previous
relationship and want to continue to support, or vendors I
would like to work with in the future. Call me old school,
but I believe there are great benefits to meeting face-to-
face with someone you will do business with in the future
regardless of what fun offer may be on the table.

Do you have a question you would like tackled? Send it
to pcma.capital.comm@gmail.com, our committee would
appreciate the chance to share material that interests you,
our member!

Kristen Parker
CASE, Director of Eastern Regional Sales, Visit Austin

Brooke Hirsch
Senior Manager Conferences and Events,
Consumer Technology Association
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2019 Feature

Chapter Members and
Their Pets

Sara Torrence, President, Torrence and Associates,

and her husband Jim rescued a beautiful Siamese Mix
from the Montgomery County Animal Services and o U N E E D To B E
Adoption Center in April 2016. Sara explained that
their cream tabby Siamese Mix has beautiful blue eyes,
which is why they named him Frank, after the original
You think you know us — New England
charm, easy accessibility, incredible restaurants.

“Ole Blue Eyes” Frank Sinatra.

But there’s a new chapter to our story. More
| hotels offering a varied product. Increased
airlift with more nonstop and international
service. Innovators investing in a growing
economy.

Frank is very affectionate and social, making friends
easily. His favorite toy is a feather on a wand or any box
- he scratches boxes, hides and sleeps in them.

Sara describes Frank as a wonderful fur-son who is
very calming after a stressful day!

Do you have a special pet story/
picture you would like to share with
your PCMA family? Send an email to
pcma.capital.comm@gmail.com with
your story and a picture of your pet.

Nearly 400 years of creative thinking and an
independent spirit have led Providence and
Warwick, Rl to this moment. This is our time.
This is the place. You need to be here. You need
to meet here.

GoPROVIDENCE.COM

PROVIDENCE WARWICK CONVENTION &VISITORS BUREAU

l 401.456.0200 | Meetings@GoProvidence.com

CEM, Director Operations and Meetings
Billington CyberSecurity

DeVonne Parks
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NATIONALS PARK

MAKE YOUR NEXT
CONVENTION PARTY A

GRAND
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Contact us at
nationals.com/events or
events@nationals.com

" YOU'VE NEVER MET A PLACE _
QUITE LIKE THIS

“Meet Minneapolis.

L 2]

5

-

YOU NEED SPACE YOU'RE ALWAYS CLOSE SO MUCH TO BRAG ABOUT
* Minneapolis Convention Center with ¢ Never much more than a 3 hour flight * Host to the 2018 Super Bowl LIl and the
3,400 fixed-seat auditorium, 475,200 SF away with non-stop flights from 150+ upcoming 2019 NCAA Men's Basketball
of exhibit space, 87 meeting rooms, locations Final Four
and a 55,000 SF ballroom e Award winning transit system, including  ® Enjoy 72 degrees year round: Weather is not a
e 9,000 hotel rooms, 5,000 within walking light rail from the airport to downtown factor in our enclosed skyway system which
distance of the convention center e Compact, vibrant downtown with connects 80 city blocks

hundreds of walkable restaurant options e Conde Nast Traveler: “2018 Best Place to Visit”

Learn more at

But enough about us - how can we help plan your next event in Minneapolis? minneapolis.org
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Special feature

Positive Disruption Requires

Patience

Four years ago, the American Society for Microbiology,
under the leadership of Kirsten Olean, CAE, Director
of Meetings, introduced a major disruption to the

two meetings per year status quo expected by ASM’s
membership - it combined those meetings into one.

The skepticism, from some members, about what the
combined program would look like resulted in some drop
in attendance initially; however, as the organization enters
the fourth year of change,
abstract submissions
(one barometer for
expected attendance) are
up significantly. Kirsten
believes they are now in
the “upward trajectory
phase” of growth and

as she looks back and
ahead, she notes some
recommendations to
planners looking to make
disruptive change.

PATIENCE

You cannot disrupt a

program and expect it to be an overnight success. In
ASMs case, it has taken three years of the new meeting to
enter this phase of growth.

LISTEN/COMMUNICATION

It is important to listen to both attendees and potential
attendees; at the end of the day, programming needs to
meet the needs of members. While there are always a
few who would like to take the meeting back to “the good
old days”, ASM has found there is more support for the
current trajectory. Each iteration of the meeting is only
better because of the continued feedback from members.

MAKE CHANGES ALONG THE WAY

Find productive ways to incorporate change. ASM has
made significant changes each year based on member
feedback. This continued disruption helps to continually
create a fresh meeting experience, one that involves the
attendee and insures continued success.

It is important to listen to
both attendees and potential
attendees; at the end of the
day, programming needs to
meet the needs of members.

MITIGATE RISKS

Disrupt, but respect tradition, this will help attendees
tolerate the disruption, incorporate changes while
maintaining comfort zones.

For instance, ASM’s traditional method of educational
delivery tends not to significantly engage the audience
(typically a formal presentation followed by a brief
question and answer period). Rather than eliminate

that format, ASM
maintained the formal
presentation structure
and supplemented it with
more informal interactive
opportunities throughout
the meeting.

The introduction of
less formal sessions
turned out to be a
positive disruption

that was received with
great enthusiasm by the
attendees.

In addition to the typical two-hour sessions, ASM
created shorter, more engaging sessions in informal
spaces on and off the show floor. Last year, they added
intimate fireside chats to enhance the networking
experience. These informal education and networking
sessions increase attendee engagement and the likelihood
an attendee will return year over year.

Thank you Kirsten for sharing your experience with
our Capital Chapter Community! Your perspective and
willingness to enlighten our members is appreciated.

I'm looking forward to what our next guest has to share,
please contact me at tpearman@silverlegacy.com to share
your disruptive topic (positive or negative) idea for a
future issue.

Tanna Pearman
Business Development Director,
The Row, Reno, NV




What Are You Reading?

As we travel throughout the world handling site visits,
meetings, attending trade events and making our mark
on the world, what are we reading?

Throughout the year we will feature different books that
are impacting you our members. This issue we feature
two great books designed to propel us toward success
from two completely different viewpoints.

PITCH ANYTHING BY OREN KLAFF

I'm sure there are times when planners are not a part

of conversations that end up having a big impact on

any aspect of logistical/meeting planning. We all know
and understand that planning and all its logistical
components are tricky to maneuver. It requires a delicate
balance of diplomacy and negotiation. This book reveals
how science is used through neuroeconomics and how
the brain makes decisions and responds to pitches. The
exclusive STRONG method: Setting the frame, Telling
the story, Revealing the intrigue, Offering the prize,
Nailing the hookpoint, Getting a decision

Stacey Trey, Meetings Manager
Smart Electric Power Alliance

OPTION B: FACING ADVERSITY, BUILDING
RESILIENCE AND FINDING JOY BY SHERYL
SANDBERG

A sentence that I loved in the book - “Resilience comes
from deep within us and from support outside us.
Resilience is the strength and speed of our response to
adversity”. I believe that no matter chosen career, family
life or support group, we all experience adversity and
must be resilient as we strive to build a better life for
ourselves and those around us.

Geralyn Krist, CMP,
Global Account Executive ConferenceDirect

Do you have a favorite book you are
enjoying? Send me an email and you might
find your book featured in a future article
kparker@visitaustin.org

Kristen Parker
CASE, Director of Eastern Regional Sales, Visit Austin

IN THE HEART OF

THERE’S NO BETTER TIME TO HOST A MEETING
IN THE HEART OF RENO!

New Venues, Renovated Rooms and Meeting Space
within 15 Minutes of Reno-Tahoe International Airport!

Contact Tanna Pearman to learn what the THE ROW has
to offer for your next program.

tpearman@silverlegacy.com | 775-325-7376

:ROW

€LDORADO | SIRECUS ' SILVER LEGACY

IN THE HEART OF RENO | THEROWRENO.COM
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mark your calendar

Mark your calendar and check the capital.pcma.org website for updates regarding

these upcoming events:

GMID

APRIL 4, 2019
Ronald Reagan Building

DISCOVERY STUDIO:
DISRUPT + ED

MAY 16, 2019

PCMA EDUCON

JUNE 25-26, 2019
Los Angeles, CA

SPARK

JULY 18, 2019
1:00pm - 7:00pm

Watch Social Media and the next issue of the Chatter for more details

WE VALUE OUR SPONSORS!
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we MAKe k. L - /i __I_' More than 1,000,000 square feet of

meeting space. Nearly 300 venues.

MEMORABLE LD : iy 9 Over 45,000 accommodation options -

eeTINGs Al ._ including spacious meeting hofte[s. Anq an
‘&' | easy-to-access sunny destination that's

' on the doorstep of world-famous theme
parks and attractions, outdoor adventures,
championship golf courses, and plates for
every palate. We're in the business of fun
that works for you and your company.

Make meeting magic at
EXPERIENCEKISSIMMEE.COM/MEETINGS

EXPERIENCE

KisSiMMEe

FLORIDA

IT PAYS TO MEET IN KISSIMMEE!
Up to $20,000 per meeting

=

LANSDOWNE

RESORT AND SPA

At Lansdowne Resort and Spa, we believe
balance fuels success. With our innovative
teambuilding activities, 45 holes of
championship golf, a destination spa and
water adventures on the Potomac, it's
effortless to bring pleasure to your next
business meeting. Reconnect as a group
with our 55,000 square feet of meeting
space and indulge in the good life.

44050 WOODRIDGE PARKWAY LEESBURG, VA 20176
LANSDOWNERESORT.COM | 877- 491- 8400




Discovery Studio:
The Art of Gathering

Members of the PCMA Capital Chapter had to pause
for a moment on February 7 when they walked into
the newly branded Discovery Studio event. A room
set with large concentric circles and no stage. What
were we in for? It was Vicki Johnson, Capital Chapter
President’s question that might have caused more
disruption to our regularly scheduled program as we
began the first education event of the year.

what is the need? Meetings should be transformative with a
meaningful purpose! To create an event full of purpose, you
need to tell a story with a beginning, middle and end. “Most
meetings don’t end, they stop” said Priya. The power of an
actual ending is creating a memory that your attendees will
take back with them.

Priya’s book, The Art of Gathering: How We Meet and Why
it Matters, was given to attendees as a reminder to have
purposeful events, tell the story and remember that all
meetings must come to a meaningful end.

What keeps you up at night? What are the things that
you worry about in your job, your career? What gives
you bad dreams that you can't seem to shake? Some
attendees gave their thoughts and suggestions, but PCMA Capital Chapter
many were still wrestling with these questions as our H

Professional Development Committee
keynote speaker began.

Priya Parker is a woman with a diverse multi-cultural
background that has prepared her for a career in
conflict resolution. Priya started her session by asking
a series of simple questions: “Is this your first time at a
chapter event? Do you find your job stressful? Did you
come with someone you love?” With each question,

a new group emerged who shared a common thread.
This same concept of questioning attendees can be used
in our events. If you combine common threads, you
will build an event for attendees that is meaningful and
fulfills a purpose.

Purpose should be a starting point for an event. Priya
reminded us to reflect on why you are hosting events -
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Make Your Event’s Success a s?\@/“é Thing

Sail Ahead with the Most Advanced Convention Capabilities.

Chart a course for Boston, the only city with two AIPC GOLD-Certified convention centers. Choose from the Boston
Convention & Exhibition Center, with 516,000 square feet of flexible exhibit space, or the Hynes Convention Center,
with 176,480 square feet of configurable exhibit space. Each offers innovative technology, award-winning services,
and everything you need to run a ship-shape event.

St
Schedule a site visit or learn more at SignatureBoston.com or 877-393-3393. B li s T 0 N
Rem: ble exp nces.

perie
Imagination realized.

Boston. Bringing Great Events to Light.




